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Barkley acquisition will boost PR arm

Boasberg\Wheeler deal is
industry’s biggest in 2009

BY STEVE VOCKRODT | STAFF WRITER

Advertising and public relations agen-
cy BRarkley will acquire one of Kan-
sas City's oldest PR firms in Boasberg\
Wheeler Communications Inc. in a deal
scheduled to close on Aug. 31.

The deal is the local industry’s biggest
transaction in 2009 and will add all of
Boasberg\Wheeler’s nine employees to
Barkley's public relations arm.

Financial terms were not disclosed.

Mike Swenson, chief marketing officer
of Barkley, said the merger is designed
as a move in “strengthening a discipline;
in this case, we are strengthening our
22-year-old public relations company.”

Barkley’s acquisition will combine
public relations units that together earn
more than $6 million in net fee income,
making it one of the area’s top PR firms.

“That’s how PR agencies are measured
... that's a very good size)” said Howard
Boasberg, who founded the PR company
in 1981 before selling it in 1990,

With the acquisition, Boasberg’s name,
a prominent one in the city’s PR scene,

won’l be on any company’s shingle for
the first time in 28 years.

“As someone who has known How-
ard and worked for him at one time, the
name fading away won't diminish the
impact and contributions Howard has
made {o public relations nationally, not
justin ... Kansas City;” Swenson said.

larry Wheeler, owner of Boasberg\
Wheeler, will become a Barkley employ-
ee, consulting with the agency’s manage-
ment for at least three years.

“I am not preparing in the short term to
leave the business,” Wheeler said. “I am
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