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Oftice space: Think outside the cubicle

COMFORT ZOMNE: Unique

design “helps recruiting,

and clients like the vibe'
By ALICE 7. CUNED

Tt lar ler g

BEER TATS

Extreme concierges,

Rocket ships?

Think about these office r-:':i--
and accouterments the next time
you're sliving away into the wee
hours at your spartan workstation
And then [PTEINE AL YO résume

Agenaies from coast to coast and
in between are thinking outside the
box—and cubicle—to improve the
wc)'rlun!_' Cenvironment

Afrer all, “you spend 75% of
your life here; you better enjoy ir.”
sarys Dhavid Anpgels, CEO-chadrman-
chief creative officer of David &= Go-
liath, El Segunda, Calif.

O, you sy, thar’s Soathern Cal-
thormin, where Jay Chiarin the 1580s
commzssioned Frank Gehry 1o de-
gpn  ChiatMay's  Vemice,  Calif,
binocular headquarters. Bur that's
||IIIL'5.Lu.-\-|:—il.L:I: fLLREE] Missourn.

There, agency Barkdey has madea
pricey move from downeown Kanses
Uity to the histarc Trans World Adr-
I'.m"j 1Y:£L'||Ja“_.l.1“ hlll].lll\_;: m an Ilr"
and-coming ant diserice. The spmce in-
dudes lots of spots for spontaneous

et rﬂg;;'l:"k':“’-\, client rooms, feminume
fyles unkque o each Hoog a gross-
Trpnesch ek .1r||:', |IFI|IlIN'_. the wlbmate
onverssion-ganer—a  32-foot re-
production of a TWA rocket on the
landmark’s roof The orisinal TWA
Moonliner mocket was built for a fu-
st enchiber ar I'hﬂn-':.'hrn‘l '|'r:. T
trepreneur Howard Hughes when he
owd theairline. The rocket has been
m-:m—:mrnln| ndo rhl,'_"__.qﬂ-,,j- s logma

“An |r.1‘r|nﬂi space ain i'nj:'
mnpln-d work,” said Brian Brookes
CEC-chief ereative afficer st Barkley,
which handles Build-A-Bear Work-
shop and Sonic Drive-In. “Ie pays off
in so many different ways. Great
spaor rakes our employees happy. e
helps with mecruiting, and clients like
the wvibe”

Lice

HELPS SHORTEM MEETINGS
Bue wailt, I:|1|.'w'.k rnmu:(]th\.':l tiveals
tothe TWA buibding include confer-
emce rooms with tables a1 various
heights, stane requiring attendees (o
stand, “That does make meetings
shorier™ M Brooker said

And for agency get-togethers af-
ter the mestings. there's a beer tap on
s pool deck.

Orher shops are balding hip, cJub-
like atmospheres. At David £z Go-
linth, Mr Angelo views his new digs
as Fur| agency it nestannant, rurt
bonimgee, For e e, back-
kit bar helps showcase the brands of

Just make sure the windows open

EVEN THOUGH A ROCKET on
the roof can inspine an agency
change, somesay at theend of the:
workday, a space’s design translates
Hitthe indo the creative product.
“Comiortabi peopie-not
Db Wi are wonwed or driven by
enclic spocis=are creative peopie”
said Jeff Goodby, co-chairmanof
Goodyy, Siverstein & Partners, San
Francieco, which, with the exception
of the nooasional cable car clanging
b5 el DUt Sicke, s stancant-fare
oifices. “Thi bicoest cormelstion M

client Bacardi. “You cin shop whai
your're doing, crack open a beer and
et back towork.” he sad, noting the
luri:qh‘ll.:hrr:-' F\.lll

A THWASChiae/ Day—or Chiat
Day and WNight, as it was onoe
called—fingerprinting and other se-
-.1|ri';:; MEASUEes ane rﬁ]uirni at it
new Media Arts Laby, where the
agency works on Apple. The work-
space: b5 in 3 bullding shared with M
G i and s o sleek ook, witha =
ant, white conference table and bas
stool-height chairs, allowing partic-
st o St
Porter Bz Bogusky's new
offive in Boulder, Colo, provides an
EXITTIT COmGIeTRe who stores, fixes

Found i rery lilie is bebwoen groal
ickeaes and windows that open. But
that's just me”

Gerald Mount, a management
professor at Hope Coliege, findsit's
noil the habdat but “The
onganizational climate e work
Eakors place in Toke Googhe, i akd,
s not the bidets inthe rest-rooms,
stacks of food within.a footiball field
of amy desk and meeting yurts for
collaboration “It's the values that
enable the creativity (o happen.”

=ALICE Z. CUNED

amd  finc-tumes  mountain bikes
snowboards, skis and other sporting
exquipment. The service seems nagural
in a city known lor s idylic moun-
tain setting and ourdoorexmremist
residents. Crherwise, the space “feels
ety industrial—we we ourselves
- oa F.'ldull'!.' that pmd'.:-n_-c ideas”
‘:I (Hispanhial r.h:\.lckn'll'[l'r:.llj

Luckly for 8 Parter it rranslates
ineo relatively inexpensive acommer-
Imeis— u|1l‘|||i‘.-|||.1.i u.1|||||.'.'.- .nal pre-
habricated corrugated mvetal buildings

Brad Harringten, oo-president
of Uole & Weber United, imbued has
tew Seattle hrndqar.\rh'r*- with togch-
s GPS-controlled  sus
shades and a foor plan with a sunken

(=} ':II.II

living roam,

Me Harringron  had  wanted
more. He was miffed |.|.'|\|!||u|r'|u|r.|‘.n-
parent WEP Group dedined w
spring bor a cory, 70 ski lodge-seyhe
bire pt, calling it “an excessive ex
pense” Mr Harrington  recalled
'-'\ndl!w,.'w.mh-dmwh:ngmdnmﬁ
anopen Hame" Ir|rii.1l1|l|r:.' MO

TABLES, NOT DESHS

Ar CEW, covatives work at bong rables
theat alliow thern o see each other eye
to eve and chime in on brainstomming
sessions Jecob Baas, seniorcopywriter,
said he was sitting across from an an
direcor tryingbo come upwith graph-
ic rtists for a Colt 45 Gimpaign when
Fl -.\:lﬂll.u;u' thire i the paame of Jan
thth.lr.l. a oomdc-book arist the
o hadnt consicered,

"El."!.l.lﬁll -J'm.r.-lrl,q an artst. an
idkes gains momentum” in the fumily-
like setting where groups often shane
mcals, Mr Bass said. “A nioe chaos is
areated”

HIJI '-'-'I'h.":l th-'" ','h-‘il"— |'\|.\'I|r|'|l"1'-
Lhiy= n‘-‘l‘lx‘]n'.i:ll.l; k‘jf Bl1il-.| 1-|.|]Ij ik' el
ther puts an a headser or akes his
lageop 1o a eotbes shop,

That's iu:-l |I'A.'|".IIII|.,U|.|1LT. agrncy
managers neted. “We'ne here o
work, ™ snid joe Da Silva, general man-
aperof BBH, Mew York, whoee lower
Manhattan offices indude swrrping
wiews atucin o e bar inssiche thie e fice.
“Iv’s an office”




