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Today: From partly to mostly sun-
ny. Gusty breezes in southern Mis-
souri, Highs from the 605 to around
0, but cooler in Nebraska and near
Iowa. Weather map is on Page Cl12.
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The Hincapie Barkley cytling team. The Barkley agency is betting that its sp hip will give it new

By STUART ELLIOTT

EMEMEER the riddle
that was all the rage in
elementary schoel

Wi]ﬁshﬂlwﬁgb‘
and flies?" (Answer: A garbage
truck ) Here is a contemporary
wersion, from Madison Avenue:
‘What has 24 wheels and fies?

Angwer: Ammembsrcyclm
team, which is emblematic of the

Hincapae, alang with the lagas al
other sponsors like Giant bicy-

The goal of the
in the Hincapie Barkley develog-
ment tenm, as it is called, i to
ain nity-gritty experience in
sports marketing as well as mar-
keting 1o conswmers whe are

I — OF YOUINg At leart,

“It's n great wey, a unique way,
to get information we can use for
exlsting clients or new cllents,”
said Brian Brooker, chief execu-
tive and chicf creative officer at
Barkley, which until 2006 was
known as Barkley Evergroen &
Partners.

“If we're in & pirtch for any pe-
count in the active [iestyle field,
Bt's Insstant eredibility,” he added.

Barkbey is taking part in a
trend that is mennt to reshape
the way agencles earn profits, ex-
perience and, 1o some cleguee re-
spect, Th

ADVERTISING

Seekmg Profits (and Respect) in Ownership

Mather, the British agency, is creating a line afg’:aplm novels

yoaed tmdmmn]scrvwnsllhc e
atln%na_nvmlsemmta. baiying

din schedubes,

In some instances, agencles
ave going into business with cii-
ents by Iuklllglvwmrshmxuk:x
in companies ar sharing reven
from the sales n!;)mducl.slhni
he agencies advertige.

For expmiple, Sugariown Cre-
alive earns A percentage of the
revenue geneeated by the 1 Pala-
i range of premiunt-price or-
ganic foods. The agency was
hired in 2008 by Trudie Styler and
her husband, the muslckan Sting,
o work on the account.

And Crispin Porter & Buﬁusky.
part of MDC Partners,

‘weeek that it would be gl\ en n
slsmhuml" eaquity stike in

eakroe.ty, o company thak
n!ners 20 pnline channels of video
cligs, in exchange for handling
taskes fike branding, marketing
an ng e company s
Web site (americalreeiv).

“We're looking for eppostuni-
‘thes that wauld enhance aur

Jerry Spiced Navy Rum.

A enticing as entrepreneurtal
ventures outside the realm of ad--
vertising may seem, they can in-

Warldwide division of the Omai-

com Group,
It didn't work out the way we

Meshod, meaning that the agency
i in the odd position of haping a
um]m'mpeﬂmmdsmm
an account it could not keep.
And as Barkley cheers on its
cycling team, employess thers
must hopa that the sport does net
igather more dark clowds than it

ing scandals centered on
well-known athbetes like Floyd
Landis,

“We're aware of the chal-
Tenges,” sid 1 V. Whitman, the
wice president and director fir
account planning st Barkley, who
was inatrumental in connecting
his sgency with Hincapée Sports-
wear, “We're standing for the fu-
nre of eycling, through the 15- o

ar-olds.”

“These are about 43 milllon
peaph in America who ride
bikes," he added, “We're on their
shile, not om the side of tha hand-

that it will distribute in Tlma Outlﬂndun aclient. (ol peoyla doiopine i petior
T T T s [ 5 Ty The contracts thal Barkley has
knewlesdge of wht's guing o in with the F thes Hinen-
membmnhlanea!. said Chuck  ing hotshot will kaok at an issue ple Barkbey team inchude “a code
L Crispin and say, Wow" e and al comduct and ethical behavior,”
Porter and chlef strateglst ot Tiire the mgency. Mr. Whitman said.
MDC, “ard these people we feel Some agencies are making for- .
W Call with." ays o peddling products an i
i e theie awn Father than through Hincapie sp“:’w';r::mrd“n‘g
agreement is that “its basteally joint ventures with clients, A widootned the interest and in-
swedt aquity.” Mr. I"Uriersund shap called Brooklyn Brothers vesimeat from an b AZECY ot
“They dan't have hapes ta bring ‘hrand of or- ouly muw " WHH"E\" "MW
pay mr the kind of mallwtlru ?;;‘- o I:;-' T llfdﬁnt bt
seryices they wauld like to get, 5o e, Anamaly created a ~
Instesd of them paying vs afec, . company, Lucky Media, that sells 2.;";;‘;‘;:’;‘;’;;{:‘1;’3’;"%.{;
we're fuking @ piece.” adls on the biacks oF loctery tlck- T Whiat thoy 1will da with Une
. ;E't“"m";‘a'“'fl'_dh;""" M’"""?"" wab, with public relations, can
] ry. The partnees al .
Modhar, theii ive Brifish ooy I.eatJ|es|)w!mahlglwrbwe].
agency, anncunced on Tuesday bramd, ﬁnks.irmﬂnclwmund s b for an image s winning
the introduction of Mother Com- nredlerlbnnng ILthrogh & COm-  thyough cheating can be, playing
=% nhueo[quarwr]ygrapnlc oy, Liquidity, based in the Loy thve rubes and losing §s no romp
novels b appoar i agency’s Lag s ol ith
Time Out Loadon mssallmz.n “The most prodigios producer — When Mr. Brooker of Barkley
Maother client, Plans call for the of products may be Gyeo World- — was ashed what would happen i
uwelsmbeonuectenwtheend wite, o Philadedphia ngency that (e team finished Last in all its
of the year il Lrand, Sallor Jer-  paces, he affered a pesitive spin,
cation that will ry, after the nick [ Karman “Werd still get a lot of great ine
the Time Out Group, Callins, a World War Il tattoo art-  farmation from the athbetes, from

“This is our calling card,” smﬂ

ist, Sailor Jerry clothing is =ald in
Btores and oaling {aal

Mark Waites, joint.
tor and a founeding partner st
Misther, "llexing our creative
muscles."

com). Gyro even licensed the
Sailor Jerry brand to.n cliant,
Willliam Grant & Sons, for Sailor

the people wis attend the
events,” he said,

A | think you lesm us much
when you lose a8 when you win,”
he added. *Sometmes, more.”




